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A Successful Year for the Jersey Breed
“The organizations that maintain a significant influence 
are those that adapt to a changing environment without 
losing their essence. Entities that resist change, rather than 
understand the change and constantly reinvent themselves 
within the new context, inevitably lose their impact and die.”
           George Barna, founder of the Barna Research Group

 The American Jersey Cattle Association celebrated 
150 years of service in 2018—a feat not achieved 
by many organizations in this era. Past and present 
leadership have embraced change through the years 
allowing the USJersey organizations to show sustained 
growth in a constantly fluctuating industry. 
 Organized in 1868, the American Jersey Cattle 
Association was established with the mission to improve 
and promote the Jersey breed and provide programs 
and services that will enhance the profitability of Jersey 
dairy herds. This statement is what leadership and staff 
still follow today in the quest to make owning Jerseys the 
most profitable breed of dairy cattle. 
 The dairy industry continues to be a rapidly changing 
environment, one that has fewer producers, larger herds 
and new technologies released daily. It has become 
more and more taxing for businesses and herds to 
remain relevant, efficient and profitable in this business. 
 In spite of these challenges, Jersey has remained the 
breed that shows growth year-after-year, based 
on the fact she is the most resourceful cow in the 
industry. Jerseys are more reproductively efficient, leave 
a smaller carbon footprint, and produce a higher quality 
product that meets the needs of today’s dairy 
processors.  
 Current market signals indicate a tough 
economic future for U.S. dairy producers. Jerseys 
do have the answers.  

 132,166 ... the number of animals record-
ed in the American Jersey Cattle Association’s 
database during 2018. The second largest 
total recorded in the organization’s history. 
That is a 28.2% increase in the past decade 
(94,774 recorded in 2008). 2018 became the 
seventh consecutive year the organization has 
recorded more than 100,000 registrations. 

 4,950 ... the number of different owners 
that are represented in the registration 
count. As the breed continues to grow, 
we consider the number of customers 
an indicator of breed growth. 

 167,326 ... the number of cows in 1,045 herds 
enrolled on performance programs receiving production 
and type appraisal services through the American Jersey 
Cattle Association. This is an increase of 3.1% from just 
one year ago, making the year second best in history.  

 173 ... the average number of cows in the 933 REAP 
herds at the end of 2018. This number continues to 
increase every year. 

 105,336 ... the number of animals appraised through 
the AJCA Type Traits Appraisal program. 2018 became 
the sixth consecutive year for the appraisal team to 
evaluate more than 100,000 individuals. 

 49,067 ... the number of females genotyped in 
2018—an increase of 91.7% in the past year. Since 
January 2009, 281,883 Jersey females have received 
genomic evaluations from the Council on Dairy Cattle 
Breeding. 

 $890,000 ... estimated revenue generated for the 
Equity program to promote the increased demand for 
and value of Jersey milk and milk products. 

 $2,384.18 ... the average sale price in public             
auctions reported to Jersey Journal during 2018. This 
is the fifth-best average price for Registered Jerseys in 
history. 
 Jersey Marketing Service raised the bar for the 
organization’s annual sales in a tough economic year. In 
 June at the National Heifer Sale, two individual records 
            were broken for highest selling heifer in the 
            series—$67,500 and $51,000—and the highest 
          average price in the series was posted at 
          $7,190.85 on 41 lots. 
              In November at The All American Jersey 
           Sale, the record for high-selling female in the
            series was broken when a two-month-old heifer 
              sold for $60,000. 

                  The numbers tell us that Jerseys are a better 
                 fit for today’s dairy economy than any other 
               breed. She is the cow for today and 
              tomorrow. 

               As we enter a new year, the USJersey 
            organizations envision a bright future for our
                  breed. We will continue working to identify 
                          and capitalize on new opportunities that 
                             will strengthen the economic position 
                         of “The Jersey” in today’s dairy industry. 


